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   Segmentation & Consumer Profiling 

 
 
 
Using your knowledge of “consumer profiling”, try to define a profile or target market for each of the following.  Use the following table to compete your 
analysis: 

Mercedes Benz Giant Tiger St. Jacob’s Schoolhouse Theatre Food Basics Grocery store 

Pampers Diapers Skateboarding Magazine McDonalds 91.5 The Beat 
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